Content Marketing
Strategy and Design
BitRip



Client Social Channels

1. LinkedIn
2. Instagram
3. Facebook

Client wanted to keep current channels but each channel

needs significant improvement.

Twitter was suggested but was not wanted by the client.



Voice

Each channel should adjust their positioning based on the formality and age of
their audience, but the overall purpose should remain clear and consistent

throughout the messaging in graphics, captions, and hashtags.

More Casual for Instagram | More Formal for LinkedIn |

Relaxed yet Professional for Facebook

Creating this consistent messaging across all channels with a flexible voice based
on the functionality of each platform will work to increase the success of BitRip's

content marketing.



List of Topics

Instagram
1. Who is BitRip?

e Introduce company, product, and team

e Posts about their purpose and product with hashtags and clean photos
2. Photos

e Professional photos and UGC of the product being used
3. Testimonials

e More UGC from pleased customers with direct quotes

e Adda“Link In Bio" to posts that link straight to the website blog posts

with the full testimonial
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List of Topics - continued

LinkedIn
1. Who is BitRip?

e Introduce company, product, and team
e Posts about their purpose and product
2. Why Someone Should Choose BitRip
e B2B, so appeal to why businesses need their product
e Share the multiple offerings of their product and services
3. Business Partners Who Use BitRip
e Share content about their connected companies who use the product
e Give examples of how the product is being used to help other

companies
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List of Topics - continued

Facebook
1. Who is BitRip?

e Introduce company, product, and team
e Posts about their purpose and product with hashtags
2. Events/Announcements
e Posts about upcoming events, promotions, or general announcements
that can be shared with friends
3.  Testimonials
e UGC from pleased customers with direct quotes
e Add alink to posts that link straight to the website blog posts with the

full testimonial



Distribution Schedule and Frequency

For Instagram and Facebook

e 2-3times aweek at noon

e Monday, Wednesday, Friday

For LinkedIn

e ]time aweek

i: e Trydifferent days and times and gauge success
[ ]




Audience Needs

Instagram Audience = “for personal use” customers who would be

interested in BitRip for their home organization and DIY projects
Needs: to feel connected with BitRip as a personable company that they
would do business with for their homes

LinkedIln Audience = “for professional use” customers who are in
construction businesses or other businesses looking to use BitRip in

their work
Needs: to feel like they can rely on BitRip as a credible, professional, and
quality company to use the product in their own business

Facebook Audience = both the general customer and the construction
business as Facebook consists of people and pages who follow each
other for personal content and marketing purposes



Profile Graphics - Instagram
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427 posts 10.4K followers 2.2K following

. BitRip by Nastro Technologies
“On the Fly” Asset Management
Profile: We are a startup charged with connecting
110x110 the physical and digital worlds with an app

and a roll of duct tape.
www.bitrip.com

https://www.instagram.com/nastrotechnoloqies/



https://www.instagram.com/nastrotechnologies/

Profile Graphics - LinkedIn
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Home My Network Jobs Messaging Notifications Me w Work v Learning

Becker CPA Exam Review - Get ahead with a more flexible, personalized and affordable CPA prep. Ad

BitRip by Nastro Techonogies

prOfl Ie Information Technology & Services
Cambridge , Massachusetts - 21 followers
300x300
Materials, Equipment, and Asset Management thru Digital Tape. Veteran Owned and
Operated .
a Catherine works here

Cover:
1536Xx768 See all 2 employees on Linkedin =

https://www.linkedin.com/company/bitrip/



https://www.linkedin.com/company/bitrip/

Profile Graphics - Facebook
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Profile: I .

180X180 BitRip by Nastro Technologies

Cover. 4 (K4 bitrip.com
820)(462 Home Reviews Videos Photos More ¥ i#s Like © Message Q

https://www.facebook.com/Nastro-Technologies-110998463874181



https://www.facebook.com/Nastro-Technologies-110998463874181

Graphic Template Designs

"l'--

For introductions of the
BitRip team

FEATURE
FRIDAY

Roberts Construction
Group

For general company and
product information

For customer testimonials
that link to blog posts




Channel Post Examples
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FRIDAY

Clayton Construction
Company

Qv N

382 likes

bitripbynastro Happy Friday! Today on the blog, we
have our faithful customers at Clayton Construction
Company sharing why they love using BitRip! Check
the link in our bio to read more. #bitrip #featurefriday

N QA ® O %

Instagram

Highlights a customer of BitRip
with their testimonial

Link in bio to lead viewer to full
blog post on the website

To be posted every other Friday
and increase to every week as
BitRip grows

Keeps the casual tone of
Instagram



Channel Post Examples

.|| BitRip by Nastro Techonogies + Follow ~c--
||

21 followers

mo - ® °
Meet the next member of our BitRip team: Catherine Chapman. Catherine is LI n ked I n

a senior Psychology major with a minor in Business at Clemson University

and serves as BitRip’s Co-Founder and Chief Product Officer.  _see more PY INntroduction to a team
_ ’ member of BitRip
e Shows businesses the
people behind the
company beyond their
profile
e Informative and

Employee Spotlight S ' =H= professional tone

é Like &) Comment ) Share ¥ Send

Be the first to react




Channel Post Examples

[ ] BitRip by Nastro Technologies
W/ September 15 -Q

BitRip closes the gap between the digital and physical worlds in a

ORsadest Fng ontatpeenigean Facebook

e GCraphic for every general post
about what BitRip is, how it
works, how it stands above it's
competition, etc.

e Colors can change between
blue palette and yellow palette
in brand standards

e Both casual and informative

wBitRip

oY Like (D) comment ~> Share




| |
=Hi B -i t R -i p PROFESSIONAL PERSONAL ABOUT US PURCHASE

Blog Entries

Feature Friday

Personal Testimonal by: Clayton Construction Company
Written: September 27, 2020

Last spring, we at Clayton Construction
Company had the privledge of working
Cu Sto m e r with the BitRip team in integrating their
product into our construction sites. First
. M and foremost, this product has changed
Testimonials as averything Tos Usi We sed BItRIp for ths
first time on a minor residential project,
M but since then, we have expanded it's use
t h e m a I n throughout all scales of projects all over
the south east. This tape has made our
. communication seamless between differ-
fU ﬂ Ct I O n Of t h e ent guys working in different areas at dif-
ferent times. It has also cut our time of
delivery and transportation of supplies in

b | Og e nt r | eS half without the delay of having to call

and double check everyone constantly.

fu n Ct | O n Lastly, beyond the use of the actual project, working with the BitRip team was so
easy and enjoyable. These people are passionate about their work and really want to
help this industry thrive through the product. We are so thankful for their quick and
easy communication, quality of work, and cooperation with us as a business. We
could not recommend BitRip more to anyone looking to better their project manage-
ment and will be working with them again soon!
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Blog Entries

Employee Spotlight

Meet Catherine Chapman
Written: October 3, 2020

Catherine Chapman is a senior Psychology major with a Business minor at Clemson
University and will be graduating in December 2020. Catherine has been a huge part
E m p | Oyee of the BitRip family as she is the Co-Founder and Chief Product Officer, and works
continuously to research, improve, and champion BitRip. She began this venture with
BitRip, along with her partner Nick Dimitruk, through a summer internship with Ada-

S potl Ig hts to vanced Function Fabrics of America (AFFOA). This company creates the technologies
\ | for people to capitalize on with

| | h h-

INncrease the Zr?’n‘; took this QR code-typs tach-

relational aspect

of BitRip

nology and turned it into a tap to
create this startup with Nick.
Since then, Catherine has worked
on BitRip while completing school
and hopes to continue working for
BitRip upon graduation.

Catherine loves Clemson foot-
ball, her black lab Maisey, bike
riding, and traveling, and so if you
have any questions about BitRip or
just want to talk about Dabo and
the Tigers, feel free to shoot her
an email anytime!
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Blog Entries

What’'s New with BitRip

November Update
Written: November 10, 2020

This month, we are pleased to an-
M O nt h |y nounce that we have officially made

our first sale! After many preorders
and prototyping the tape with our

n e\NS | ette r to trusted partner companies, our tape
is finally being produced and sent to
. our customers.
keep up with o
Along with this success, we have de-
. cided to make multiple types of tape
Wh at |S to even better the communciation

process on your project. In the next
few weeks, we will be “rolling out”

happenl ng Wlth four more tape colors that can be
used to differentiate your project
. . based on the color before the tape is
B |t R | p even scanned. Keep on the lookout
for these new tapes and shop them
on our website!

We are so excited to see BitRip
moving forward and into your hands!
Thanks - Nick and Catherine




Questions?
Thank You



